UNAnED
NaAlATINIg Fueynavdi RDG5750051
Folnsanis : gﬂwuuLLaSﬂszmums{]’mmﬂmﬁwiaqLﬁmmmmﬁsm
lunangiuoanidenile
Forms and Management Processes of Buddhist Tourist
Attractions in the Northeast
Fotinide : A nslATeg Ydiandana, AT.ansun WUNANEST Wag
p3.nszdgesiag d3anin

e

LY

fnquszasAvesanAdell 1) Wefinunsuuuunaznszuumsiansunasvieiio
wnssssulunenziusenideanie 2) ieairaeiediensinnsunasisafisanianms
sysulunmengiueenieanile nsanliunsideuszneumedsiTeamnniasigauunm
lnemdeiganunmusenaume nsAnwiteyalgugiivasnienll Msdunauuuldiugy
n1sdunIwal NsUsegunguges n1sulaueedAmg MATuUsI laun sl
wuugeuaw iefununudeyamudaiiunininveaiisrianlneuasyiinaszina
U 400 AU

HANTITENUN

1. UnUULAESEUIUMSInNsuMamie s msssstlumany Susenidvamile
wiady 4 vy Tud 1) Uuumsvieadisnaussmouiaaunnniinsiismutyaity
Wigrvuanumenunmsaaluazsruvinaseuin 2) sUuuuunsviesiieaussmeuiias
fogaadfiuyuiyyiauuulfifveanisnnsdifiunsifiersuyrinionaisddnuiing
UftATiAnuveanszindenansd 3) suuuunsveadisiausinouitaatiesaadfinyuilya,
ALLINNNTANYIUTETRmMandvesin aulaauvesinluguey Taefaiiluunaa
vionfsndutaifivseiimansifoulostusiostiu 4) sUuuunsvieadienliaussmeufiaa
WumsBeuinssugiu AnvmmssssuaulefanssusUuuunsuiinssugiuiieninuman
i

2. n1sad1aaIedrenisdanisunaeieoafisanrannssssulunia
nzfusenidsavile Uszneuse 1) drdinnuveadisasimn fnihivszanidenleaiy
fuszneumsviesiinlunguuasioyiuns eSunsuaznszdulifusznounmssuiugsians
vieafiealuguuuuresmsdnaiuliiiansveaiisdnFouinssugnluiaciie 4 2) auneugsia
mMavieuflsrunssvdin Inthiituiedeuulevisduaiulifusznounsandugsiaduien
Faseuduufnssugiu nensdariuianarinsiliauedoUssyivy 3) NnINeauu
PWAINTAUTIVINGIES I nunuAITvaN1 Inthidavisusudeyaiieidesdiunis
duasumsvioniondaieuuitanssugu wazdaigrudeyaaduayuiiinidunianis
vieufloaunguszneuns 4) nguiuitasssy nthiivssuduiusludaiiouansssiing
aulansvisaiivndaieuinssugnliduvieniisrfuvanioniivmmmssssulunia



[ a ] A awa d‘ i v A g ! | d‘
nziupanieamile wazanunuinsssudu q miaula 5) eduwndevisaiiemnanns
sysuAuMUY Antdhnliniseusukazduasunisiseuiaunisujuiinssugiuaiglauug
M suuRnssugrutazszilouninnuaduliinviesnerlaufiRnueeg1smuneay



&

Abstract

Project Code : Contract No. RDG5750051
Project Title : Forms and Management Processes of Buddhist Tourist Attractions in
the Northeast
The Researcher’s Name : Dr. Pornsetthi Vutthipanyaissakul,
Dr. Yutthana Phoonkerdmaroeng and

Phra Panyaworratwat Siriphatdho, Dr.

Objectives of this research are 1) to study of Forms and Management
Processes of Buddhist Tourist Attractions in the Northeast, 2) to create networking for
management of Buddhist Tourist Attractions in the Northeast

Research methodology included qualitative and quantitative. Qualitative
research including study of primary and secondary data, observation form of
participation, interview form, buzz group, knowledge presentation, for quantitative
research such as usage of the inquired form to collected the data about the tourist’s
opinion of Thai and foreigner of 400 tourists

The research results found that

1. Forms and Management Processes of Buddhist Tourist Attractions in the
Northeast was in a much level with highest mean is management results of the
Buddhist attraction secondary is requirement of the tourist and the interested to the
Buddhist tourist attraction and a mean in less level is management plan of the
Buddhist tourist attraction

Forms and Management Processes of Buddhist Tourist Attractions in the
Northeast by basic context of the Buddhist tourist attraction in the Northeast that
were the study group of 20 temples that divided by 4 forms such as forms of
tourism-oriented fair, form of tourism-the instructor, form of tourism-community
historical and form of tourism-mediation practicing

2. Creating the network for management of Buddhist Tourist Attractions in
the Northeast including 1) the tourist group were also interested and believed in the
dharma practice where is a Buddhist tourist attraction, could attract the tourists to
travel by creating a network to exchange practical experiences and suggest when the

interest travel to the tourist attraction where has the members of dharma practicing



network, 2) the tourist business is the entrepreneur who interested in tourist business
in new brand that emphasized learning from and mediation practicing, servicing for
the products and the tourists, facilitate the tourists by the tourist informed and
agreed with the entrepreneur, 3) the government sector is the sector recognized the
important of the Buddhist tourist attraction also support and cooperate to give the
information that would be make management and development for potential of the
Buddhist tourist attraction, collaboration between the government sector with the
entrepreneurs of tourist business and distributing the information that is beneficial to
the promotion of the Buddhist tourist attraction and travel in other forms that could
connect the Buddhist tourist attraction, 4) the Buddhist monks in the temple and the
public in the community recognized the important of the Buddhist tourist attraction,
support and encourage the Buddhist tourist attraction including to be the instructor
to guidance methodology of mediation practicing for the tourists, for the public in
the community as the supporter of the Buddhist tourist attraction, welcome the
tourist in form of assisting the activities of the Buddhist tourist attraction this has

benefited both directly and indirectly into the local



